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MARATHON PETROLEUM CORPORATION OVERVIEW

On January 13, 2011 the board of
directors of Marathon Oil Corporation
announced that it had approved plans
to spin-off its downstream (refining,
marketing and transportation)
business. As a result, Marathon
Petroleum Corporation (MPC) was
launched on June 30, 2011.

MPC begins independent operation
as the fifth largest U.S. refiner. With
geographically and strategically
aligned operations across the entire

company's extensive transportation
and distribution assets and operations
Is a distinguishing factor that separates
it from other refining and marketing
companies. This complex operations
system Is coordinated with a 1,142
mbpd refining system allowing for an
optimal distribution network.

MPC features two strong retail
brand names: Speedway® and
Marathon®. Speedway LLC operates
one of the largest chains of company-

United States. The Marathon brand
is an established motor fuel brand in
the Midwest and Southeast regions
of the United States, and is available
through approximately 5,100 locations
in 18 states. Through these marketing
networks, MPC provides high quality
products to its market area.

As MPC begins a new era, its
more than 25,000 employees are
focused on delivering value to our
stakeholders and customers and

downstream value chain, MPC will
be an industry leader emphasizing
safe and reliable operations. The

owned and operated retail gasoline look forward to future successes as
and convenience stores in the Marathon Petroleum Corporation.
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‘ ratl;pn Petroleum Corporatmn is proud to
/ rtlclpatefm Responsible Care, a commitment
[0 the continual improvement of environmental,
j eagh safety and security performance.
Besponsible Care reflects MPC's commitment to
f omy the right things for the right reasons.
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' Since 1988, companies participating in the
program have reduced emissions 71 percent
while increasing production 44 percent. Through
the implementation of Responsible Care and
other programs, MPC has reduced the company’s
OSHA Recordable Incident Rate by 67 percent
and reduced total criteria air pollutant emissions
by more than 50 percent since 2002.
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= and stnve to pr
al, enwronni Today more than 140 members and partner
vei companies have committed to the principles
and practices of Responsible Care as a way of
doing business. MPC is recognized as a pioneer
for extending the principles of Responsible
Care throughout refining, marketing and
transportation. All members and partners have
one common vision'of no accidents, no injuries

and no harm to the environment.




