ECONOMIC IMPACT

WE ARE EXPANDING
OUR SUPPLIER
DIVERSITY
MPC works to continually increase the diversity of suppliers,
targeting those that are owned by women, minorities, veterans
or are considered small businesses. The corporation currently
procures products and services from more than 250 suppliers
that are diverse.

“Developing a diverse base of suppliers is much more than just
the right thing to do,” says Gary R. Heminger, president and
CEO. “By increasing supplier diversity, we gain access to a much
broader base of competitive suppliers who provide innovative
solutions and varying perspectives.”
MPC’s commitment to supplier diversity has resulted in
significant gains. From 2012 through 2014, we increased the
number of diverse suppliers with which we do business by
18 percent.
Part of MPC’s success in this area is its Supplier Diversity
Internal Advocate Team, a group of volunteers who promote
MPC’s supplier diversity and take a leadership role in activities
that promote diverse supplier inclusion.
“We are committed to strategies that work, and a real driver of
our success is collaborating with organizations throughout the
corporation to create new opportunities for diverse suppliers,”
says Allyson Earles, MPC’s
Supplier Diversity coordinator.
“We acknowledge our
nation’s changing
demographics and are
fostering opportunities
that encourage
meaningful
relationships
with our diverse
suppliers –
something that will
give us a competitive
advantage in the
future marketplace.”

“By increasing
supplier diversity,
we gain access to a much
broader base of competitive
suppliers who provide
innovative solutions and
varying perspectives.”
Gary R. Heminger
President and CEO

Procurement Contracts
Specialist Ray Dussold

talks with other attendees of the
Women’s Business Enterprise Council
Women’s Business Opportunity Expo
in New Orleans, La.
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ECONOMIC IMPACT

OUR PROFITABILITY
BENEFITS OUR
SHAREHOLDERS

Whether they are individual investors, pension funds, mutual funds, insurance
companies or others, MPC’s shareholders benefit from their ownership stake
in the company.
One of the simplest measures of this benefit is how much the value of your
ownership stake would grow as an investor. For example, if you had invested
$100 in MPC when we became an independent company in June 2011, you
would have seen the value of your stock grow to more than $235 by the end
of 2014. This compares favorably to other refining companies, and to the
Standard & Poor’s 500 Index. That $100 would have grown to an average of
about $129 with our refining peers,* and to just over $168 with the S&P 500.
“Certainly it’s gratifying to see the value of our shares increase, but that’s only
part of the story,” says Geri Ewing, director of Investor Relations. “It’s important
to consider the other ways we share our prosperity with shareholders, such
as our share repurchases and dividends.”
In 2014, MPC paid $524 million in dividends to shareholders, and returned
another $2.13 billion to shareholders through share repurchases. Since MPC
began as a publicly traded company in mid-2011, we returned a total of
$7.8 billion to shareholders through the end of 2014. That averages $6 million
every day.
While providing returns on our owners’ investment in MPC is a basic duty
of the company, Ewing says an even more important imperative makes
those returns possible. “What we always keep in mind is that we can’t
meet our owners’ expectations unless we meet our millions of customers’
needs efficiently,” she says. “That means we have to be safe, protect the
environment, be a good neighbor and out-compete the rest of our industry.
In short, we have to adhere to our values and work hard, and we do that
every day.”
* Our refining peers include BP PLC, Royal Dutch Shell PLC, Chevron Corporation,
HollyFrontier Corporation, Phillips 66, Tesoro Corporation, ExxonMobil Corporation
and Valero Energy Corporation.

MPC’s Investor Relations team: Left to right,

Teresa Homan, Geri Ewing,
Pat Manders and Cindy Hauenstein
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